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Chart of the Day
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This morning’s “cool” November CPI print not only solidifies the view of a US economy “ past
peak” inflation, but more clearly highlights the “broadening” of disinflationary forces across
the US economy. This should fuel a strong “bear marketrally” into early 2023. November
US CPI came in at +0.1% on a m/m basis (vs. +0.3% expected), and at +7.1% on a y/y basis
(vs. +7.3% expected), down sharply from 7.7% in October and a peak of 9.1% in

June. Housing-related costs were the largest driver of monthly price increases in
November. An easing of supply side bottlenecks on goods, and moderating energy prices,
were important drivers of the decline.
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Looking ahead, we expectthe market's focus to shift from “peak” inflation to “sticky”
inflation (energy, food, services) in 2023, and as the year progresses, an additional shiftin
focus from the inflation concerns of 2022 to declining global and US GDP growth in 2023.

Notably, following tomorrow’s last Fed meeting of the year, the next FOMC meeting is not
scheduled for another 7 weeks (Feb 1) - a lifetime away in today’s markets!

While m/m inflation data provides very useful information on the recent momentum in
(dis)inflation, a look at today’s CPI data on ay/y basis provides a useful lens on the
categories in which the consumer is feeling the most cost pressure relative to one year ago.
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Source: (1) Bureau of Labor Statistics. CP| Report November2022.

Global Corporate & Investment Banking
Capital Markets Strategy Team

Tom Joyce Hailey Orr Stephanie Kendal

Managing Director Director Associate

Tom.Joyce@mufgsecurities.com J Hailey.Orr@mufgsecurities.com & Stephanie.Kendal@mufgsecurities.com
(212) 405-7472 (212) 405-7429 (212) 405-7443

“Macro stability isn’t everything, but without it, you have nothing.”




